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Is printed material the best way to 
reach your audience?  No  Yes 

Print can often be a campaign 
default, spend some time researching 
its effectiveness and consider online 
communications as an alternative 

Have you built in a sustainability 
requirement to your creative brief?  

Yes. Excellent – 
early briefing is 
essential 

No  

It’s worth doing this at the project 
outset so that designers and printers 
have the opportunity to work on ways 
of minimising impacts 

Will the design minimise the amount of 
paper used and/or wasted?  

No; Not Sure? 

Discussions with the designer and printer 
will help establish which paper sizes will be 
most suited to the paper presses used 

Yes. Good choice – reducing the overall size of printed collateral not 
only saves on paper, but it can also save on postage costs if the item 
is to be mailed. 

Do you know where the item 
will be printed in relation to 
where it will be used?  

Yes No  
Travel is a major environmental impact, so using local printers and 
finishers is one simple way of minimising those impacts. 

Have you specified a part 
recycled and/or sustainably 
produced stock?  

Yes. 
Great!  

No  Worth considering as recycled stock has come a long way in recent 
years and using an accredited stock such as FSC will help reinforce 
your sustainability messages with customers.] 

Yes 

Not sure? Certain varnishes and paper 
coatings can make paper items more 
difficult to recycle. Specifying the need 
for maximum recyclability in the brief will 
help avoid this.  

Will the item be finished as part of 
an ‘in-line’ process?  No  

Yes 

In-line finishing means that any e.g. 
stitching, stapling or cutting will be done 
on-site as part of the process, thus avoiding 
additional travel impacts. 

Are your mailing lists clean and free of duplications?  

Have you used the appropriate logos and information 
on the item to tell customers of its recyclability?  

Yes No  
Old data is a sure way of wasting 
resources. Clean data will minimise waste. If you’ve gone to the trouble of minimising 

the impacts of the item, its well worth 
letting your customers know about it. 

Have you specified maximum 
recyclability of the finished 
product? 

No  

No  

Yes Excellent.  That sends a strong message to your customer.  You’ve obviously thought through the 
potential environmental impacts of your printing material.  Good luck with the Campaign! 


