











Share experiences with peers

¢ operly, & genuine.
«{yhen done prob gtainable business

commitment o su
practice can help

foster 1ong-term customer

that
relationships. 1very much hope

the marketing guidg pro
working group jnspires M

start embedding sustainabﬂity into

to rebuild trust and

duced by our
arketers to

Get involved!

> Improve your CSR communication by
exchanging with peers

> Engage your marketing colleagues in
green and social marketing

o Start a new B2B group on a topic of
your choice

CSR Europe organises and facilitates a number of

s ”
their own strategles. business-to-business working groups on

specific CSR challenges. They allow members to
engage in a confidential B2B setting, exchange
practical solutions and learn from experts in the field.

i R
Emma williams, BT, Chair of CS

Burope’s Marketing group

The B2B working groups are demand driven, and any CSR
Europe member company can approach the secretariat to initiate a working group on a specific topic. CSR Europe
will then explore interest among other member companies to engage in such a group.

The lead member, with input from CSR Europe, initially determines composition and content of a B2B working

group, and hosts a first session. Participants then jointly identify further content angles and continuity of the
group. Currently active groups include Sustainable Marketing and CSR and the Media.

() Challenging the marketer's creativity

In 2008, the Sustainable Marketing B2B group published a practitioners’

guide to help marketers take the first step towards minimising the

environmental impacts of their campaigns and tapping into the growing
market of ethical consumers. Led by BT, the group’s
members include Sony, Unilever, Danone Group,

Dassault Systemes, Johnson & Johnson, Bouygues
and Epson Europe.

Participate in 009!

You can contribute to the further work
of this group, and help shape upcoming
activities, i.e. training sessions for
marketers or workshops on Cause
Related Marketing.

The guide emphasizes the business case for
sustainable marketing and contains a toolkit
of resources. The accompanying 3D online
game set in a virtual shopping mall illustrates
the complexities facing the ethical shopper.

D

.

ownload the guide & play the game on wwuw.csreurope.org/sustainablemarketing

Contact your account manager to find out more about upcoming meetings and
how you and your colleagues can engage.



Engage in CSR Europe’s national partner network

In addition to its corporate members, CSR Europe reaches out

to the national and regional level through its national partner Get involved!
organisations. The national partner network is made up of 25 > Stay up to date on national CSR
individual and independent organisations from 22 European developments and events
countries. These membership-based, business-led organisations ~ ° Engage in European collaborative projects
aim to promote and facilitate CSR. Together the network > Connect your colleagues across Europe
represents more than 2000 companies. with national CSR experts
By providing unique insights into the national context of CSR in the
. L different European countries, our partner organisations complement
9 FHH the knowledge and experience available within CSR Europe. The

network allows member companies to connect colleagues in different
European countries with national CSR experts and help them engage
in national CSR conferences, workshops and activities.

Based upon the interest of individual organisations in the network,
(SR Europe and its national partners engage in collaborative
projects on specific CSR themes. Member companies can engage
in such projects, e.g. through
speaking at events or sharing
company case studies.

Accelerating CSR in Turkey

(SR Europe and CSR Turkey have launched this 17-month project
financed by the European Union under the framework of the European
Pre-Accession Funds with the objective of bringing the topic of corporate
social responsibility to the forefront in Turkey. Implemented through two
awareness raising conferences and two trainings focusing on the media and SMEs, the project will culminate in a
Turkish MarketPlace event on CSR at the end of September 2009. CSR Europe member companies have an
opportunity to participate to events or contribute their expertise through presentations.

TRAIN4CSR

TRAIN4CSR aims to develop new CSR training courses in @ modern, interactive form, combining state of the art
training methodology with sustainability awareness raising and information. Supported by the Leonardo de Vinci
Lifelong Learning Programme and led by CSR Europe’s Hungarian partner KOVET, the project involves CSR
Europe and a number of other national partners; Scottish Business in the Community, Forética and Impronta
Etica. CSR Europe will disserminate training material among its company members and wider network.

Fostering CSR in the construction sector

The project aims to demonstrate the business case for CSR in the construction sector and provide companies with

effective tools for developing innovative CSR policies. This project is co-funded by the EU through ‘Responsible

Competitiveness: fostering CSR in Europe industrial sectors’. CSR Europe’s member companies have the

opportunity to provide best practice examples, participate in a stakeholder roundtable and a pilot experiment to
\test the performance indicators developed in the project.

Contact your account manager or Beatriz Berruga on bb@csreurope.org to find
out more about our network of national partners.



Cooperate with key European stakeholders

Since its inception in 1995, CSR Europe has played an important
role in providing input to the European CSR policy debate. We
continue to do so today as the agendas of competitiveness and

Get involved!
o Enhance relationships with European

S . o ‘ stakeholders
sustainability become increasingly intertwined. ‘ ,
> Play a leading role in the European
The European Alliance for CSR Alliance for CSR
CSR Europe s a key player in the > Your company participating in high level
coordination and communication of meetings with other business leaders
activities under the umbrella of the and European Commissioners

European Alliance for CSR. The
. Alliance, launched in 2006, is an open partnership for companies and their stakeholders
\ to promote and enhance CSR in contribution to the

\, Furopean strategy for Growth and Jobs.

The Alliance marks a new political

approach to CSR, based on a double “Socially responsible businesses

commitment. On the one hand, the are good for our economy and
European Commission will strengthen a important for our society. I
business-friendly environment. On the other continue to call on European
hand, through a voluntary approach, coné};aﬁmes to take a global lead
0n ”

companies further their efforts to innovate their

CSR strategies and initiatives, in cooperation and Giinter Verheugen, Vice President

dialogue with stakeholders. To date, more than of the European Commission
260 companies and organisations have responsible for Enterprise
expressed their support to the Alliance. and Industry

\

An Alliance for Action in 10 strategic priority areas:
> Fostering innovation and entrepreneurship > Improving working conditions, also in the supply chain
o Helping SMEs to flourish and grow ° Innovating in the environment field
° Integrating CSR in business operations > Enhancing stakeholder dialogue and engagement
> Developing skills for employability > Improving transparency & communication
> Diversity and equal opportunities > Operating responsibly outside the EU
The progress of the Alliance is assessed annually in a high level n
meetmg with business leaders anq European Commissioners, 5 ways to contribute to
who discuss challenges facing businesses and the EU on the Alliance
demographic change, competitiveness and sustainable
development. The third high level meeting will take place ° CSR Laboratories
early 2009. o High level meetings with business

leaders and policy makers

‘ ; ° CSR best practice exchange
To find out more about European and stakeholder relations, > The European multi-stakeholder

signing up as an Alliance supporter or participating in high i,
level meetings, contact Jan Noterdaeme on jn@csreurope.org o OSR research and education
or your account manager.



The power of collaboration: CSR Laboratories

At the heart of the European Alliance are the CSR Laboratories, business-
driven and action-oriented projects which aim to address socio-
economic challenges by bringing together business practitioners,
stakeholders and representatives of the European Union to share experience
and explore joint operational projects.

Laboratories enable companies to improve management of a specific CSR issue,
achieve efficiency gains and enlarge or scale up existing initiatives by pooling
resources and cooperating with peers. They also provide a platform for
proactive dialogue and engagement with European Commission representatives
and key stakeholders and experts based on practical experience.

Get equipped! with CSR Europe’s Toolbox

On 4 December 2008 at the ‘Equipped for CSR” event, 20 CSR Laboratories facilitated by CSR Europe and
its national partner organisations came together for the launch of the Toolbox for a Competitive and
Responsible Europe. The Toolbox is a collection of online resources, collaborative network models, practical
guides, research reports and other CSR tools produced by CSR Laboratories over the past 18 months.
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Contact your account manager to find out more about how to engage in CSR Laboratories



Based upon the successful multi-stakeholder cooperation
over the past two years, in 2009 a number of existing
Laboratories will continue to build upon the results
achieved so far. Together with its national partner
organisations, CSR Europe will organise Laboratory
roadshows, providing trainings and workshops on the
basis of the various Laboratory outputs. Additionally, every
CSR Europe member can initiate a new Laboratory on a
specific topic by connecting with the secretariat, which can
assist in the facilitation.

Get involved!

> Build solutions to specific CSR challenges
with peers and stakeholders

> Further position your company in the
European CSR movement

> Get equipped with CSR Europe’s Toolbox
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Sharing and co-building solutions for a complex world

CSR Europe has a wide outreach both in Europe and
internationally. As such, it brings together a unique network of Get involved!

CSR practitioners. Within this peer-to-peer network there is a > Learn about hundreds of company CSR
strong emphasis on sharing CSR experience, practices and vision. best practices
> Showcase your company’s CSR solutions
\) > Help shape Responsible Business 2020
Upcoming MarketPlace events Sharing CSR Solutions — MarketPlace events

B T R e e L T The European MarketPlace on Corporate Social
ace: May . o ‘
° Turkish MarketPlace: September 2009 Responsibility, hosted by CSR Europe, is an innovative

° 4th European MarketPlace: March 2010 forum for sharing solutions to business challenges in an
informal, exchange-driven and creative environment. At

the MarketPlace, business practitioners present their

company solutions to CSR challenges and share
experience with their peers. All over 600 CSR solutions collected for the MarketPlace events held in 2005-2007
are publicly available in our online solutions database at www.csreurope.org/solutions. CSR Europe will keep
members up to date regards the preparations for MarketPlace IV, to be held early 2010.

Over the past years, various national partners have organised CSR MarketPlace events inspired by the original concept
created by CSR Europe. National MarketPlace events have taken place in Italy, Portugal, Spain, Sweden, Ireland,
Creece and Poland. These events contribute to one of the main objectives of the European Alliance for CSR as they are
motors for the exchange and dissemination of CSR practices.

Responsible Business 2020 - Shaping the company
of the future

In the current times of financial and socio-economic
uncertainty and increased societal distrust in the present
market economy, CSR Europe will look towards 2020,
defining a concept and framework for CSR development
that supports companies” move from risk to

opportunity by adapting an entrepreneurial approach

that seeks to build trust, create value and identify
sustainable opportunities for strategic innovation.

All CSR Europe members are invited to actively

participate in this project, endorsed by the European
Commission as part of the Progress Initiative.

Responsible Business 2020 will facilitate the

exchange of innovative ideas and visionary expertise

from the corporate, NGO and public sector through

online consultation and discussion and three Round Tables
to be held in February, July and October 2009. The final
concept will be launched at CSR Europe’s 4" MarketPlace in
March 2010 in the presence of new European Commission
and European Parliament.

Contact your account manager to find out more.



Stay up to date on the latest CSR developments

CSR Europe’s information services help members stay up to
date on key European and international CSR developments and
position their company’s CSR activities. The services below are
open to all employees from member companies.

Get involved!
> Learn about CSR news and events
through our Newsbundle
. o Access over 600 CSR best practices online
In your ml/ooxl > Dial in for the latest CSR policy
:2 mevewshwde (SR Europe’s bi-weekly Newsbundle presents the developrments and initiatives
: latest CSR news and provides an opportunity - Profile your company on our website
for members to share information on

their CSR initiatives with over 1,200

readers worldwide. In 2008, CSR Europe launched a new service,

Issue Insights: brief quarterly updates on EU policy developments and key initiatives
around specific CSR-related topics, such as Water Scarcity and Drought.

Over the phone

Members are invited to participate to dial-in update sessions, regular conference calls with
updates on EU policy initiatives and other relevant CSR developments. Topics covered include
European policies around sustainable consumption and production, ISO CSR Cuidelines, etc.
We welcome suggestions for topics for upcoming sessions from our members.

Online: www.csreurope.org
Our website offers access to a wealth of public and members-only information available for you and your colleagues.
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For more information or to add your colleagues to our mailing list, please contact Laura Maanavilia at Im@csreurope.org.
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EUROPE

CSR Europe, a platform for:

° Connecting companies to
share best practice on CSR

° Innovating new projects
between business and
stakeholders

° Shaping the modern day
business and political
agenda on sustainability
and competitiveness

CSR Europe
Rue Defacqz, 78-80 — 1060 Brussels, Belgium
tel. +32 2 541 16 10 - fax +32 2 502 84 58 — Www.CSreurope.org

¢ - Printed on Cyclus by Drifosett - December 2008

Design by





